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Case Study

i Identity theft Phishi
iReach completed a entitythe ishing

mixed modal survey for
the Department of Com-
munications, Energy
and Natural Resources
to support an aware-
ness campaign in ad-
vance of the launch of a
new website www.makelTsecure.org.

This was a nationally representative survey of Internet
users across all age demographics in Ireland. This al-
lowed us capture very detailed online demographics to
analyse their online usage profiles and habits and asso-
ciated threats to their personal data.

make it safe * make it simple * make! Tsecure

As a key objective of the makelTsecure campaign for
2008, the Department of Communications, Energy and
Natural Resources wanted to run a nationwide survey to
gauge current public awareness of online security and
threats to sharing personal information. .

iReach Methodology

We executed a nationally representative survey of 1100
respondents based on regional quotas and for the first
time, (with agreement from the Department of Commu-
nications, Energy and Natural Resources) mixed the re-
search modes equally across online and phone based
methodologies as a more representative approach to
the online community in Ireland, which accounts for 56% h
of the total Irish population. One key finding from this o reac
project was that there was no difference in responses or
data quality across the 2 survey approaches.
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