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Established by Oisin Byrne in July 2003, iReach has evolved into
Ireland’s leading market research and intelligence company
specialising in technology, media, telecoms and e-business research
using a mix of research approaches and methodologies. Helping
business thrive on technology change, we continue to extend our
range of services that now span all key quantitative and qualitative
research solutions. We are dedicated to delivering market insight and
competitive advantage to business decision makers through research
based solutions and advisory services.

IReach was founded around certain core principles to offer our clients
a combination of in-depth strategic Irish market insight as well as
service and commitment to delivering measurable results and value for
money .

Client Satisfaction

Real Commitment to delivering results
Irish and European Market Knowledge
Technology, Media and Telecom Expertise

We are unique in the Irish marketplace due to our specialist
understanding of the ICT marketplace and feel our approach is unique
in making Market Research services cost effective and relevant to the
local market. Our goal is to help organisations maximise the value of
research in gaining an insight and understanding of the benefits of ICT
and eBusiness. We brand this as ‘value from ICT’ to ensure we do not
lose sight of our clients objectives
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Research starts with YOU - not us. Our approach is to use the most
relevant and cost effective research methodologies and technologies
to deliver tailor made advice to maximise business performance for our
clients. We ensure measurable return on insight to inspire business
value creation by helping our clients succeed in an era of constant
technology change.

We Connect line of business executives to share experience and best
practices through iReach Showcase Events, Executive Networks, Peer
Groups and Focus Groups. We are also the creators of the Inspired IT
Awards which recognise and reward business value creation from the
use of technology.

We Answer our client's questions and provide trusted, objective
advice and independent market intelligence, by ensuring this
information is specific to their company, industry and geography. This
‘tailor made’ approach is designed to deliver measurable ‘return on
investment’ and competitive advantage across all engagements.

Meeting the Needs of Our Clients

As part of our philosophy, we believe that research starts with our
clients, not us. We do this in the way we know best - by research.

We adopt a quantitative approach to ask our clients what their specific
goals are, how they can be measured and how research will contribute
these goals. We seek to understand using a qualitative approach your
motivations and attitudes towards the industry and the issues the
research will be used to investigate.

Only then, when we fully understand your client's requirements, are
the methodologies considered. Our approach to selecting a
methodology is the same as our approach to business, we are flexible,
open-minded and driven by identifying solutions, not problems. Our
repertoire of research offerings demonstrate how our capability with
traditional techniques and our willingness to explore new research
methodologies lead to a methodology design that delivers not just
facts, but solutions for your business.



Research Servic

IReach provide a full range of research services to address our clients’
research objectives in a timely, cost-efficient manner. Insights guide
decisions, and our insights deliver results for our clients time and time
again.

Advertising Research

From perceptual development to medium selection and evaluation and
tracking, iReach analysts have the skills and knowledge to help you
ensure your advertising campaign is specific, targeted and results
focused. We don't rely on one methodology to do this. We take your
advertising objectives and tailor our methodologies to deliver real
insights, with real impacts for your organisation.

Attitudinal and Behavioural Research

Knowing the who, what, where, why, when and how of consumer
behaviour gives your organisation a competitive edge. The relationship
between consumer attitudes and actual behaviour however is not
stagnant. We design our methodologies to ensure we measure
attitudes and their effect on behaviour. We don't just give you the
answer, we give you a solution.

New Concept Development

New concept development is not just about evaluation of ideas - it's
about identifying extensions to these ideas and formulating an idea to
ensure consumer response. Creativity and innovation is essential in
researching new concepts and ideas, and our analysts have the skills
and experience to deliver insights that will develop your products and
concepts for future.




Research Servic

Customer Satisfaction Research

Customer satisfaction research can identify your organisations
strengths and weaknesses and identify strategies to increase and
retain your customer base. We adopt flexibility when it comes to
researching customer satisfaction; we adopt a flexible approach to
ensure your organisation has a 360° view of your customer’s
experience.

Brand Research

Brand research can identify what stage of the life cycle your brand is
at, its current health, appeal and what it represents. Using both
qualitative and quantitative techniques, iReach will work with you to
ensure knowledge and insight that will guide the brand’s strategy and
development.

WOMM (Word of Mouth Marketing) Research

The advent of social media such as MySpace and Bebo, as well as
user-led communities has evolved to a word of mouth marketing
phenomenon. iReach have developed a number of techniques to
research on-line WOMM. Our research helps organisations respond
to the challenges and opportunities it presents, and is a unique
offering in the Irish marketplace.

Secondary Research and Analysis:

There is a wealth of published data available from economic, market
and social sources. iReach analysts are highly skilled professionals
who have the skill, tenacity and trade secrets to uncover the
information you need and to deliver this information in a clear, concise
way that can be used throughout your organisation. We don'’t just
research secondary data; we analyse it and provide an informed
commentary on its implications for your organisation and industry.




Our analysts have experience using a full suite of traditional and more
recent methodologies. Our quantitative research services include:

On-line Surveys

The use of on-line surveys has grown exponentially in the past ten
years. Fast, convenient and cost-effective, on-line surveys are ideal for
reaching the on-line user, whether in business or consumer research.
IReach has access to software which allows both still and video
images to be displayed to respondents, as well as sound effects.

Computer Assisted Telephone Interviewing

Our CATI system allows our interviewing team to collect data from
telephone interviews electronically, thereby considerably speeding up
the process from data collection to delivering the insights. Using
Random Digit Dialling or supplied lists, we can access and research
samples from both the business and consumer community.

On-Line Panel Research

IReach have recently developed their on-line panel research, using a
sophisticated software system that manages all aspects of the
research from sampling to managing respondents’ incentives. On-line
panel research is a useful tool for engaging your market and collating
data on a regular basis. As with on-line surveys, convenience, speed
and cost-efficiency are key features of this methodology.

SMS Polling

With 70% of the overall response rate responding within the first hour
following SMS contact with a respondent, SMS Polling is an ideal
methodology for gathering information on a issue as it happens, e.g.
social and political issues. iReach work closely with a specialist
technology partner to provide SMS polling for organisations. This
almost instantaneous data collection enables an accurate, up-to-the-
minute picture of reaction and opinions about various issues.



Our qualitative research services include:

Focus Groups

iReach analysts are trained focus group moderators who employ a
number of techniques to consistently deliver qualitative research that
exceeds our client's expectations. While the traditional focus group of
8-10 respondents remains core to our proposed methodologies, we
also explore other group formats such as friendship groups, conflict
groups, triangle groups etc to ensure that our methodology elicits
information that is accurate, insightful and actionable for our clients.

On-line focus groups

Our on-line focus group capabilities are especially useful for
discussing issues of a sensitive nature where respondents may not
wish for their identity to be exposed, and also for logistical purposes.

For example, an on-line focus group may comprise of individuals in
distant geographical locations, thereby reducing travel and time costs.

In-depth Interviews

Our team of analysts have undertaken in-depth interviews with a range
of respondents from consumers to CEOs. In-depth interviews provide
an insight into an individuals attitudes and opinions, and the nature of
the one-to-one interview allows a rapport to be established between
the analyst and respondent.

Multicultural focus groups

The iReach team consists of a number of analysts, including
multicultural specialists. Market Research professional from Poland
and other emerging markets moderate focus groups with immigrants
on a regular basis. Our unique understanding of the issues non-
nationals face in Ireland allows insightful information to be divulged.
We undertake multicultural focus groups across a wide range on
national languages including Polish, Russian and Lithuanian.



Benchmarking

Today's organisations must continually measure activities to be
effective and then exploit all reasonable opportunities to optimise their
effectiveness, efficiency and the quality of services they deliver.
iReach develop appropriate measurements for clients for continuous
management of their business environment, across sales, marketing,
customer service and IT and benchmark these against best practice
peer groups.

Organisations that are interested in optimisation are balancing the
efficiency, effectiveness, and quality of delivered business services.

Typically, this requires an enterprise to do one or more of the
following:
Identify opportunities for cost savings
Drive out inefficiencies
Address demands for operational budget reductions
Demonstrate business value of IT
Deliver incremental value from marketing and sales activities

Analyst Briefings

Clients need to keep up to date with the ever changing business
environment driven by constant changing technologies and consumer
preferences.

Our Research Analysts can clarify details about the research you're
most interested in. Call your iReach Account Manager to discuss the
topic areas of interest and we will be in touch with you within one
business day to assess your needs and establish the appropriate
briefing.

Get up to speed or stay informed across a wide range of Technology
and Telecom areas including our 2007 Projections for the Irish ICT
marketplace. We also partner with Jupiter Research for questions on
the impact of mobile, fixed line and online services and emerging
consumer technologies on their business



IReach Research Qual

iReach follows the ESOMAR code of conduct for all its research
activities and ensures confidentiality, respect and accuracy as part of
all our research activities.

Focus Group Recruitment

Our focus group recruitment is undertaken by a trusted third party
supplier. All respondents are initially interviewed using a selection
guestionnaire outlining key criteria. We do not accept respondents
who have participated in research with any agency in the past six
months, or who have participated in more than three focus groups
during their lifetime. We maintain a database of all respondents who
attend our focus groups to ensure a freshly recruited group each time.

Our on-line focus groups are recruited in the same manner as our in-
person focus groups

CATI Standards

Our CATI interviewers are provided with a minimum of three hours
training prior to the data collection. This training covers issues such as
Data Protection, dealing with difficult situations and technical training
using the system and its software.

Confidentiality

All data collated by iReach is held according to Data Protection
legislation. We never disclose any of personal details of any
respondents.




Viewing Facilities, Usability Labs and Briefing Cen tre

iView is a new service from iReach to meet the demands for closer
customer, prospect or staff interaction. Our facilities have been designed
to support the requirements of businesses to explore, experience and
analyse interactions across internal or external groups to improve
business performance.

iView is an ideal environment for conducting Focus Groups, Briefings, In-
depth interviews, Training, and Web Usability testing in a choice of 6
meetings rooms.

iView brings FocusVision to Ireland with iReach being Ireland's only
member of this global network.

FocusVision is the leading provider of video transmission, recording and
analytic tools for the qualitative market research industry. These services,
available at over 330 focus group facilities worldwide, allow clients to
increase productivity and research quality while saving the time, cost and
inconvenience of travel.

IView’s main services are:
* Viewing Facilities
* Usability Labs
* Briefing/Meeting Rooms

Moreover, iView provides great flexibility for client’'s needs with each room
being fully flexible in terms of layout and facilities

Member

FocusVision-
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Viewing Facilities

iView is an ideal environment for conducting Focus Groups, Briefings, In-
depth interviews, Training, and Web Usability testing in a choice of 6
meetings rooms, including two Viewing Suites, the Executive Suite ;
configured in a boardroom layout and the Spirit Suite ; configured in an
informal and relaxing layout.

The two Suites and two associated Viewing Rooms are each equipped
with full high-tech Digital Audio and Visual technology supporting 42"
Plasma Monitors/TV’s with Picture-in-Picture to observe multiple Digital
Cameras, Internet Access, Digital Recording and live Video Streaming.
High Definition (HD) formats are supported for Media and Advertising
testing, TV Programming including ‘blue ray’ video and DVD formats.

Usability Labs

iView Usability Labs provide a full perspective during your Website or
Product testing. Our picture-in-picture monitors simultaneously display the
respondent's reactions and the Web page he or she is reviewing. Ideally
designed for real-time, online Web site and Product testing, iView
Usability Labs feature:

« Side-by-side display of Web and respondent recorded live online.

» Recording of the split screen monitor (with picture-in-picture) for later
review and reporting.

* Full IP VPN support to create a secure ‘tunnel’ to client’'s backend or
internal systems if required.

* Flexible room layout or open plan office layout available to create a
‘real world” environment

* iView facilities are designed to give you a comfortable and efficient
environment in which to work.




Briefing Centre

iView provides access to a comprehensive suite of meeting rooms ideally
suited for client briefings, internal planning and strategy meetings, and
training for staff and clients. Providing a mix of 6 rooms, 4 of which
provide full presentation facilities and 2 for more intimate meetings.

Ideal for team building and working sessions with staff or clients
supporting break out meeting rooms, rooms for workshops and rooms for
full presentations and briefings:

* Full recordings of Presentations for staff or clients unable to attend
the Briefings or live video streaming of sessions to remote sites.

 Full IP VPN support to create a secure ‘tunnel’ to client’s backend or
internal systems if required including IP Telephony or LAN/WAN based
services.

* Flexible room layout available to create a tailored environment for a
mix of meeting types, training, workshops and client briefings.

Catering Service

To ensure everything runs smoothly during your time at iView, you are
assigned your own associate who will tend exclusively to your meeting
needs. Our on-site kitchen provides refreshments and food throughout
the day, as well as catered food for all tastes and special dietary needs
available from a wide range of locations in Blackrock.

A fully equipped kitchen is available for Hall Tests or other Catering
requirements.



IReach is a member of ESOMAR, and follows this code of conduct for
its research. Other memberships are listed below.

Address

Grattan House,
Temple Road,
Blackrock, Co. Dublin.

Directions

Grattan House office development in located in the centre of Blackrock
village, close to Smurfit Business School. This location also provides
direct access to DART Services in Blackrock, a short bus ride to the
Luas Line in Sandyford and access to the M50 is via both Sandyford
and Stillorgan

Tel +353-1-210 7000
Fax +353-1-278 5794
E-mail info@ireach.ie

Web www.ireach.ie




Inspiring Knowledge to enhance Business Performance

Inspired by the connected Digital World, we are Ireland's leading
business performance advisory and market intelligence company,
specialising in the use of Technology, Media, and Telecommunications
across all industry sectors. Dedicated to delivering market insight and
competitive advantage to line of business decision makers through
research based solutions and advisory services.

Our Vision is to inspire knowledge to aid our clients in maximising the
value of technology and telecommunications, both within their
organisations and also for their customers. Information,
Communications and Technology (ICT) still remains one of the most
important tools for an organisation to create competitive advantage,
through lowering costs, increasing productivity and increasing
revenues. Our methodologies are designed to maximise the use of
technology to drive down the costs of data collection and create new
approaches to market research.

We have extended our capability across evolving areas such as
Panels, Online Focus Groups and Social Networking, while being
experts in the use of more traditional market research methods across
Quantitative and Qualitative research approaches, to maximise ‘return
on research’ and ensure we provide the answers to our clients
business performance goals.

Recent engagements in Ireland have included;

* New Product Development

* Brand and Advertising research

« Strategy Development and validation

« Attitudinal and Behavioural research

» Customer Satisfaction research

e IT and Telecom Spends and Trends

* Industry Vertical Segmentation

* In-house Viewing Facilities and Usability Labs
« Digital Media and Content Strategy



