The iReach Multibus™ offering is a unique Online omnibus
survey across a nationally representative sample of 1200

adult consumers (15 to 60+ years) in Ireland.

Participants can purchase a single question or a group of
guestions as part of the Omnibus survey which will be exe-
cuted each month using the unique iReach Consumer Panel

of 20,000 participants who have opted in to participate in

such surveys.

The iReach Multibus Omnibus is the ideal research vehicle
for:

. Research among hard to reach groups

. Research requiring multimedia e.g. Images, video and
sound

. Ad and Brand awareness

. Usage and attitudes survey

. Consumer and Public opinion polling

. Ad and Brand tracking and testing

. Complex questions, sorting and ranking exercises

. Longer series of questions

. Pre and Post advertising checks

A range of different non-competing clients can simultane-
ously participate in each iReach Multibus™ survey, either
as a one-off exercise, or as part of an on-going tracking re-
search programme, obtaining the cost benefits of a multi-
client Omnibus with the unique insights of a custom re-
search program. Turnaround is 1 week for tabular data and

2 weeks for full research findings report.




Question Type Tabular Data | Full Report
Standard Yes/No 400 500
ﬁs?glechomefrom 600 800
M ultiple choice 200 950
from list
Single Response
with 1-10 Rating e e
Open Text 900 1200
Tracker/Repeats 15% 20%
Stillsand Stimuli FOC FOC
Media Clip FOC FOC
Deliverables

. Choice of Written report or Power Point'sin native

and pdf formats.

. Datafilesavailableasrequired (ASCII, SPSS, or

Excel)

. Resear ch Results based on standard analysis vari-
ables and individual participant questions.
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